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Initial Project Objectives

Elevate.

Help build Utahns'
consumer confidence
amidst and following
the coronavirus
pandemic

Educate.

Educate Utahns of
consumer responsibility
to follow local health
department and CDC
guidelines

Engage.

Help with statewide
economic development
initiatives as we work
together to reactivate
Utah's economy



Creative Strategy



In Utah Strategy

Our approach to the “In Utah” concept is intentionally not focused solely
on COVID-19 and its effect on the community. Rather, this campaign
ENCOURAGES INTENTIONAL CONNECTIONS between:

Consumers in Utah
Businesses in Utah

Experiences in Utah




What it means to be in.

Inclusion. (belong to something bigger)
Involved. (sense of ownership)

Current. (cutting-edge, present)

Popular. (herd mentality, cool to be Utah)
Contained within. (you'll find it here)

In the know (local following)

Access. (privilege by association)




Introducing “In Utah”

Builds Consumer Confidence

Positive to the core

Non-apologetic

Inspirational & informative

Directly connected to action

Flexible & expandable

Supports other GOED initiatives/partners
Internal and external applications
Establish the new normal




#InUtah
InUtah.org
EnUtah.org

Facebook: facebook.com/AllinUtah
Instagram: @AllL.In.Utah
Twitter: twitter.com/AllinUtah




Voice Guide
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Brand Engagement & Education

Economic Growth

Mass awareness campaigns will motivate consumers and businesses to spend their money
in Utah and with Utah companies. Digital media will drive traffic to campaign website
content at the point of action. Social media will enhance the storytelling opportunity.
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are you IN?

Support local business. InUtah.org
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GOOD FOR YOU.
GOOD FOR UTAH.

Support local business. InUtah.org
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InUtah.org

Shop. Dine. Stay. Film. Work. Play. #lnUtah




InUtah.org
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UHSAA reinstates fall sports, including football, with stipulations

Sean Walker, KSL.com | Posted Jul 9th - 11:12am

The Utah High School Activities Association voted Thursday to reinstate fall sports, including football, girls soccer and girls volieyball,
for the 2020-21 school year, so long as classes are back in sessin.

PARTNER
The Salt Lake Temple renovations just reached a new milestone
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#InUtah is for anyone who's keeping the economic
health of Utah top-of-mind during these challenge

times. It's for everyone who stands with Utah business.

#InUtah is for anyone who
is keeping the economic
health of Utah top of mind

in this challenging time. It's
for everyone who stands
with Utah business.



Read stories of how people, businesses and

See what ) ) organizations are stepping up to meet new
others a wing “ i | challenges.

Join the movement GCet #InUtah Read the stories
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About Join In #InUtah News Partners Successes

qstognom

atwtah

s\

e




Brand Engagement & Education

B2B Appeal

Complementary and supportive of public messaging to shop and recreate in Utah, B2B
extensions of the campaign encourage economic growth through IMPACT statements,
motivating businesses to buy from each other and leverage their supply chain and
business-to-business purchases within Utah'’s industries.



InUtah nes
88,673 followers

The best place to start a business? #InUtah. That also makes it the perfect place
to source products from other Utah businesses, and boost the economy #inUtah.

" ~—OF EVERY DOLLAR

SPENT-WITH UTAH
BUSINESSES STAYS
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Learn more
InUtah.org
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Be the first to comment on this
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INVEST INNOVATE INDUSTRY INCENTIVES

UTAH UTAH UTAH UTAH
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Brand Engagement & Education

Esprit de Corps

Helping Utahns feel good and be proud of who we are, motivating Utahns to change
behaviors to produce an economic outcome that, like a rising tide, lifts all boats.



SHOP. DINE. STAY. FILM. WORK. PLAY.

#InUtah
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Community Engagement

Partner Toolkit

Calling on partners from widely recognized trade groups, associations, industry
organizations and individual businesses to spread the reach of #InUtah.

InUtah.org/partners



About Join In #InUtah News Partners Successes

uT

We're all in
this together

We've partnered with widely recognized trade groups,
associations, industry organizations and individual
businesses to spread the reach of #InUtah.

Download partner toolkit Become a partner —»

+) BIOUTAH

WORKFORCE ECONOMIC DEVELOPMENT .
SERVICES CORPORATION OF UTAH ) PARTNERSHIP CENTER

3 THE UNIVERSITY OF UTAH
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Style guide Logos & graphics

th' |

This guide provides a road map for the In Utah initiative, Download the logos and illustration graphics to include
outlining style and tone of voice for all communication. in your communications.
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Social posts & assets

Download one of our #InUtah social posts to use in

your own social media efforts.
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Website badges

Embed these badges on your website to show you are
an InUtah partner and stand for Utah economic health.



h Purpose

This guide provides a road map for the In Utah initiative,
outlining style and tone of voice for all communication.
All team members are expected to be familiar with these
guidelines and implement them in their work. This guide
includes direction on fonts, colors, and photography styles
that are in line with the In Utah brand identity.

Preserving a consistent visual style for In Utah has a great
impact on it's overall success. Business owners, small business
employees, local industries, and residents will see this
initiative and its accompanying brand and feel supported,
iIncluded, involved, and better know how to access Utah's

abundant resources.

Following these guidelines helps to build a positive

perception of the campaign and all that it covers.



In Utah Initiative In Utah is a state wide campaign sponsored
by the Governor's Office of Economic
Development (GOED). The mission is to
encourage intentional connections between
consumers and local businesses, to build
consumer confidence and boost economic
growth. The campaign encourages residents
to shop, dine, source products, play and
stay with local Utah businesses. By doing so,
consumers help create new jobs, embrace
local culture, support other Utahns, and
enrich the economy.

Social Media Channels

n Facebook @AllInUtah
@ Instagram  @AIllLIn.Utah
u Twitter @AllInUtah
Hashtags

The official hashtag for the campaign
is #/lnUtah, but variations can be used
including:

#HealthylnUtah #SafelnUtah

#ShoplnUtah #LearnIlnUtah



Voice Guide

What We Do

Do’s and Don’ts of Messaging

The primary goal of In Utah is to encourage The intent is to remain positive. Partners can

Utahns to champion local businesses and

offer support to those who run them. By
doing so, Utahns will:

- Feel included and involved in their
community.

- Help create local jobs.
- Enrich the economy.
- Embrace the diverse culture.

- Become more aware of, and utilize
local resources.

Messaging Goals and Tone

All content should aim to be:
- Positive and non-apologetic
- Inspirational and informative

- Flexible and expandable

Partners should strive to spread awareness
of the initiative and its mission to promote
the economy , and build a new Utah-first

mentality.

help by following these recommendations:

- Do highlight the positive impacts of

shopping, dining, and supporting local
businesses. Do not guilt trip.

- Do highlight business that are making

an impact. Do not call out business
who are not.

- Do help consumers feel empowered

and promote positive change. Do not
showcase the negatives of our current
situation.

- Do help the audience feel more

educated. Do not speak down to
consumers.



Voice Guide Hashtag Usage

Continued % 3 3
The following guidelines should be

followed when utilizing hashtags:
- The primary hashtag is #/nUtah

- In formal texts do not use the hashtag
in sentences.

- Hashtag can be used in more informal
settings, but only once throughout
short-form text (or once per paragraph).

- Always use Title Case. Do not
abbreviate (i.e. #inut, #INUT, #InUt,
#inutah, etc).

- If not used in a sentence the hashtag
should be added at the end of text to
help keep campaign materials cohesive.

- When referring to /n Utah directly, do
not use the hashtag.

- Whenever and wherever possible,
tag the official In Utah social media
channels.

- Always tag applicable channels of
official or unofficial partners.




4.2

Clear Spacing and
Minimum Size

Maintain a consistent clear space
around the logo to any other
design element such as text,
partner logo, urls, etc. The logo
may overlap a color or photo as
long as it brings attention to the
logo and not detract from it.

Use a capital “I" as the minimum
display space around the mark
as shown. Exceptions in some
outdoor graphic, print, or digital
applications may be necessary,
but designers should follow

this general guideline unless
production restraints demand
an exception.

The logo may be resized as long
as the text remains legible.

Minimum Size

Clear Spacing

DO NOT use unapproved colors

DO NOT add effects

DO NOT alter/substitute the text

DO NOT tilt or rotate

DO NOT change contrast

DO NOT lower opacity

DO NOT distort or stretch

7

DO NOT outline

IN]
UT

=7



Primary Colors

Deep Sky Blue

By using the same palette
throughout our communications,
we maintain consistency, avoid
confusion, and create quick
recognition.
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Imagery

Using a consistent style and quality
of photography strengthens the

In Utah brand. The best way to
ensure that imagery reflects our
photographic style is to keep a few
simple thoughts in mind when
searching for or commissioning
photography.

Imagery should capture the
moment and should show real

and positive emotion. The choice
of subject, wherever possible,
should be authentic, not posed.
Images should focus on people
and highlight the various industries
established in Utah.




Co-branding opportunities
exist between the In Utah
initiative and your brand. The
initiative is designed to be
versatile and fit your needs.
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Share In Utah
Success Stories

We want to hear from you. Share your
business success stories and be featured as
a part of the In Utah initiative. We're
looking for snippits to share on our social
media and website.

Stepping up to meet
new challenges

jorking hard to adapt in these uncertain
f how they are doing just that

We want to hear your story

We know your story is unique. 5o we want to hear it. Here are two ways
you can share your story with us:

Send us your story Post to social media using #InUtah

Use the form balow to send us a brief summary of your story. We'l follow up Post your story to social media using #inUtah, and we'll reach out 10 you to
with you to get more detalls, photography. and any other details we think follow up and get all of the details we need to add your inspirational story to
would be great to share. the ever growing lst of great stories in Utah.




Initiative Expansions

Healthy In Utah

Collaboration and lockstep with the Utah COVID-19 Economic Response Task Force,
influence public attitudes and behavior in areas like social distancing, and the wearing of
protective face masks as Utahns
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HEALTHYS

This $1 million legislative initiative is for a public information
campaign to encourage healthy activity during the COVID-19
pandemic, such as following current CDC, state, and local health
guidelines, and not forgoing other preventive or urgent medical care.

This initiative is managed by the Governor's Office of Economic Development.




Initiative Expansions

Learn & Work

Digital media campaign aimed at educating Utahns on the training-to-work programs
available in the state, employers who are hiring, and other training programs.
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Submit your feedback: inutah@utah.gov
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