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Initial Project Objectives 

Elevate.
Help build Utahns’ 
consumer confidence 
amidst and following 
the coronavirus 
pandemic

Educate Utahns of 
consumer responsibility 
to follow local health 
department and CDC 
guidelines

Help with statewide 
economic development 
initiatives as we work 
together to reactivate 
Utah’s economy

Educate. Engage.



In Utah Campaign

Creative Strategy



In Utah Strategy

Our approach to the “In Utah” concept is intentionally not focused solely 

on COVID-19 and its effect on the community. Rather, this campaign 

ENCOURAGES INTENTIONAL CONNECTIONS between:

Consumers in Utah

Businesses in Utah

Experiences in Utah



What it means to be in.

Inclusion. (belong to something bigger)

Involved. (sense of ownership)

Current. (cutting-edge, present)

Popular. (herd mentality, cool to be Utah)

Contained within. (you’ll find it here)

In the know (local following)

Access. (privilege by association)



Introducing “In Utah”
Builds Consumer Confidence
Positive to the core
Non-apologetic
Inspirational & informative
Directly connected to action
Flexible & expandable
Supports other GOED initiatives/partners
Internal and external applications
Establish the new normal



#InUtah
InUtah.org
EnUtah.org

Facebook: facebook.com/AllInUtah
Instagram: @All.In.Utah
Twitter: twitter.com/AllInUtah





Brand Engagement & Education

Economic Growth
Mass awareness campaigns will motivate consumers and businesses to spend their money 

in Utah and with Utah companies. Digital media will drive traffic to campaign website 

content at the point of action. Social media will enhance the storytelling opportunity.































Brand Engagement & Education

B2B Appeal
Complementary and supportive of public messaging to shop and recreate in Utah, B2B 

extensions of the campaign encourage economic growth through IMPACT statements, 

motivating businesses to buy from each other and leverage their supply chain and 

business-to-business purchases within Utah’s industries.











Brand Engagement & Education

Esprit de Corps
Helping Utahns feel good and be proud of who we are, motivating Utahns to change 

behaviors to produce an economic outcome that, like a rising tide, lifts all boats.













Community Engagement

Partner Toolkit
Calling on partners from widely recognized trade groups, associations, industry 

organizations and individual businesses to spread the reach of #InUtah.

InUtah.org/partners























Co-branding opportunities 

exist between the In Utah 

initiative and your brand. The 

initiative is designed to be 

versatile and fit your needs.



Share In Utah 
Success Stories

We want to hear from you. Share your 

business success stories and be featured as 

a part of the In Utah initiative. We’re 

looking for snippits to share on our social 

media and website.



Initiative Expansions

Healthy In Utah
Collaboration and lockstep with the Utah COVID-19 Economic Response Task Force, 

influence public attitudes and behavior in areas like social distancing, and the wearing of 

protective face masks as Utahns







Initiative Expansions

Learn & Work
Digital media campaign aimed at educating Utahns on the training-to-work programs 

available in the state, employers who are hiring, and other training programs.





Submit your feedback: inutah@utah.gov
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